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Abstract

In this study, a mineral sales engineering model was designed and developed with a focus on
the impact of cultural environment on sales processes. Structural equation modeling was used
to analyze the relationships between factors affecting the cultural environment and sales
strategies. The aim of the present study is to present a mineral sales engineering model with
an emphasis on the culture of the target market, which was carried out using a descriptive and
analytical method. This article is an applied research in terms of its purpose and in terms of
the logic of data collection, it used the inductive-deductive method to analyze the content of
open-ended questions and supplementary structured interviews. The data collection tool in
the quantitative part was a questionnaire, and the statistical sample was 202 experts in the
mining sector, and it was tested using the structural equation model and smart pls software to
estimate the factor loading and the obtained components. In this study, an attempt was made
to present a model for mineral sales engineering, which can help companies improve the
organization's resource costs, increase the efficiency of implementation and the ability to
create transformation and innovation, and to identify strategic complexities in the culture of
the target market. The results show that cultural factors play an important role in the
formation of sales approaches and customer behaviors and can be considered as key factors in
improving the performance of mineral sales in different markets. This model can be an
effective guide for managers in designing sales strategies appropriate to the cultural
characteristics of target environments and play an important role in improving the efficiency
and effectiveness of sales processes. Keywords: Sales engineering model, minerals with
emphasis on cultural environment, structural equation modeling, target market.

Research method

The present article is of an applied type based on its purpose and in terms of collecting
research data, it is a survey. Considering the type of article, the data collection tool for the
concepts and terms and literature and research background section was a library type and a
check of existing sources, books and articles and the use of related sites, and the information
collected to measure the research hypotheses was a survey type. In fact, the research
approach of this study is inductive-deductive in terms of the logic of data collection; For this
purpose, first, by examining the theoretical and theoretical foundations of the research, the
main and secondary components and indicators affecting the culture of marketing research
were identified and prepared and compiled in the form of a scoring checklist. Based on the
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deductive approach, an attempt was made to confirm the research indicators and components
through the content analysis method, then based on the structural-interpretive modeling
method, the factors affecting the culture of marketing research were designed. The present
research model was adapted from the Manso, Speece, 2000 model, which divided marketing
factors into four groups: social activities, sales-related activities such as introducing new
products, monitoring the relationship (maintaining the relationship between the organization
and the customer), and information exchange (such as sending publications and research
results to customers). In the quantitative part of the research, 202 mining experts were used to
design a structural-interpretive model to respond to the designed questionnaire. In order to
confirm the validity of the researcher-made questionnaires, the content validity method
(CVR) was used, and the structural equation model and smart pls software were used to
analyze the questionnaire data.

Findings

1-3- Research model analysis: In this research, structural equation modeling method with
partial least squares (PLS) approach was used for model analysis. This algorithm consists of
three main steps which are: 1) fitting measurement models, 2) fitting structural model and 3)
fitting general model.

What are the design and validation of mineral sales engineering model according to the target
market culture? In this study, using the opinions of experts in this field, five main dimensions
have been determined to identify the indicators and sub-indicators of the mineral sales
engineering model pattern according to the target market culture, which are: 1) Sales
engineering components 2) Target market culture 3) Intra-organizational factors 4) Cultural
dimensions 5) Validity and implementability of the final model 5- Practical suggestions
Based on this, the following suggestions have been put forward, relying on strengths and
opportunities, highlighting weaknesses and avoiding environmental threats, in order to
achieve the objectives of this thesis; - Improving the management system thinking by
implementing systems thinking development courses for all company managers, -
Scientificizing the management system by designing and establishing a planning system and
developing it into strategic planning for the company and establishing a control system in all
activities, - Continuous and planned training for employees - Planning and improving the
research and development system by facilitating research activities and providing
communication fields with other research centers in the country and the world and
participating in international forums in order to increase the company's scientific strength. -
Continuous market monitoring in order to identify various models and designs of products
entering the market in order to improve design capabilities and meet consumer expectations, -
Forming a marketing team by hiring experts in this field and familiar with sales engineering
and the Heplex block industry under the supervision of the sales vice president for complete
coordination
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