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Figure 1: Location Map of Travel Agencies in Tabriz
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Table 4-Explained variance and changes in indicators of tourism service agencies
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Figure 2: Impact of research indicators on tourist attraction (with Beta Values)
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Table 5- Output of the BT Algorithm in Structural Equation Modeling Test for Tourist Attraction
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Figure 3: Analysis of factor weights for observable variables
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Table 6. Results of the CV red index values
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Table 7. Goodness of Fit for the Research Model
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Abstract
Because the presence of tourists can generate income for the people of a city or country, tourism

development policy at the urban and national levels is of interest to policymakers. Tourist service
offices usually have played an important role in this regard and this study was conducted to investigate
the role of these offices on the development of tourism in Tabriz metropolis. Therefore, the present
study was applied in terms of purpose and descriptive-analytical method with a quantitative approach
and documentary and field studies were used to collect data and information. The research area is the
metropolis of Tabriz. The statistical population also includes; 1464 insured employees of travel
agencies are licensed by the Municipality of Tabriz and worked in 122 travel agencies. To determine
the sample size, Cochran's formula was used and 304 people were selected as a research sample by
simple random sampling. Spearman correlation test and structural equations in pls software were used
to analyze the data and information. The results showed that among the indicators of the number of
travel agencies in Tabriz metropolis, the performance of travel service staff, knowledge and skills of
travel service staff, empowerment of travel service staff, use of travel service IT and attracting tourists
at the level Alpha 0/01 There is a positive and significant relationship and these factors have a positive
and undeniable effect on tourist attraction by travel agencies in the study area. Also, in terms of
influencing tourist attraction in the studied geographical area, the performance of office workers with
a beta of 0/269, knowledge and skills of office workers with a beta of 0/121, the use of information
and communication technology with a beta of 0/701 have positive and significant effects. In attracting
tourists in the metropolis of Tabriz.

Introduction

The tourism industry is one of the important sources of income for countries that are being
developed all over the world. (Arash & Baradarani, 2014: 1420). In general, any person who travels to
another place for any reason is called a tourist. One of the problems of the tourism industry is
investing with the aim of developing infrastructure. Incoming tourists need special facilities if they are
not developed at the desired level; It causes negative publicity about the tourist place. Therefore, the
need for investment to develop tourism infrastructure is palpable (Tuominen, 2011: 60). Following the
arrival of tourists to a country, many jobs have been created to serve them and, therefore, contribute to
the country's economic system. It should be noted, however, that entering a country with which there
is no prior acquaintance is usually very difficult and can be more costly than normal (Biadacz &
Biadacz, 2015: 1110). In different countries, the private sector has stepped in to do tourism, and the
government has minimized its involvement in the administration. The task of the government here is
only to make policy and then to monitor. The private sector, which has shown itself most in this field,
is tourism service companies. To this end, a business called the Travel Services Agency has emerged,
which has described tourism issues in simple language for travelers and has become a convenient
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guide for travelers. Agencies interact with each other in different places and at the same time work in
the field of tourist entry and exit (Le-Kldhn et al., 2014: 65). In fact, a job has emerged to provide
passenger services to travelers who are not previously familiar with the destination (Chen, 2014: 355).
Fortunately, tourism service companies have the necessary incentive to develop tourism because of the
financial benefits to real owners. This is the point of difference between private and public
management, and tourism service agencies have this managerial advantage. In most countries, travel
agencies play a key role in attracting tourists. But despite the motivation of these companies to attract
more tourists, unfortunately, some of their non-technical performance can reduce the performance in
this goal. The capabilities of these companies may not be sufficient. However, the important role of
these companies in attracting tourists is undeniable and problems such as their lack of professional
performance need to be corrected. If the performance of the agencies is not addressed, the problem
will remain strong and will create a financial burden without proper returns. In this situation, the
capital that can be used to build the country, without any reason, is lost and the desired return will be
very small in relation to the allocated capital; Therefore, it is necessary to investigate the reason for the
failure of tourism agencies in attracting tourists, despite their good motivation, and to make
suggestions to solve this problem. In this case, with the correct use of capital, we can hope to increase
the absorption of turnover and consequently urban economic development (Le-Kldhn et al., 2014: 66).

Purpose of the research

Inside the country, Tabriz is one of the domestic tourism destinations and can also be a destination
for foreign tours. At the same time, the people of Tabriz, for cultural, economic and geographical
reasons, usually make many trips internally or abroad (mainly neighboring countries) in which
agencies play an important role. Tabriz, as a metropolis, hosts many tourism service agencies and
plays an important role in its development. The main question of the research is what is the role of
tourism agencies in attracting tourists to Tabriz. The purpose of this study is to answer this question
and the role of travel agencies in attracting tourists to the city of Tabriz should be specified; Therefore,
the researcher has decided to conduct research in the statistical population of tourism agencies in
Tabriz, in the direction of the specified goal. Currently, there are officially 122 agencies operating in
the city of Tabriz, the address and contact number of each can be obtained from the website of Tabriz
Municipality. The following is a detailed description of the research. Therefore, the purpose of this
study is to investigate the role of service offices in the development of tourism industry in the
metropolis of Tabriz and tries to answer the following question; What is the role of travel services
offices in attracting tourists from different places to the metropolis of Tabriz?

Research methodology

The present study has a practical purpose in terms of descriptive-analytical approach. Library and
field studies (questionnaire, interview and observation) have been used to collect the necessary data
and information. The research area is the metropolis of Tabriz. The statistical population is all the
insured personnel in the tourism agencies of Tabriz metropolis who are working according to the
announcement of Tabriz Municipality in December 1399. According to these statistics of Tabriz
metropolitan municipality, up to the above-mentioned date, 122 tourism service agencies have been
active in this metropolis, and the number of insured employees of these agencies is about 1464 people.
The reason that the insured employees of the tourist offices were selected is that these employees work
continuously and formally in these companies and other uninsured employees usually work in these
units on a part-time basis. Therefore, the information of these employees is more accurate than others.
Cochran's formula method with 50% probability of adjective in the statistical population was used to
select the statistical sample. Based on this, a sample of 304 people were selected to participate in the
research process and complete the questionnaire. Random method was used to select the statistical
sample to observe the principle of equal opportunity in order to select the statistical sample. Then, to
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conduct accurate research and provide appropriate answers to the research question, a questionnaire in
the form of 6 indicators (number of agencies, staff performance, staff knowledge and skills, staff
empowerment, information technology and tourist attraction) and 60 questions with the help of library
studies and a field was compiled by the researcher. In this regard, in order to confirm the validity of
the questionnaire, the opinions of several university professors and expert researchers in this field
were used, and the validity of the questionnaire was confirmed. Cronbach's alpha test in SPSS
software was also used to assess the reliability of the research questionnaire, which was 0/90, which
shows a very good validity.

Geographical area of research

In the metropolis of Tabriz, there are many travel agencies, which according to the official
announcement of Tabriz Municipality, these are 122 companies. There are even travel agencies in
other cities of East Azerbaijan. The main services of these agencies are providing domestic and
foreign tours, selling train tickets, planes, buses and other tourism services. Of course, this part of the
agencies is open to the public. But in other sections, decisions related to attracting tourists have been
made and the responsibility of each staff has been explained for its implementation. At the domestic
level, the agencies liaise with various agencies that are responsible for coordinating agencies in
different parts of the country. Agencies can also prepare brokers by providing tours within the city,
and brokers can receive a percentage of the total tour price by selling these tours in different cities.
This mechanism is also applicable at the external level. Internationally active agencies use the
agencies that have announced their readiness to prepare the tour and, while contacting the foreign
sector, provide the ground for foreign travelers to enter the country.

Discussions and findings

The study of path coefficients (beta) and the significance of each show that the performance of office
workers with a beta of 0/269, knowledge and skills of travel office staff with a beta of 0/121, the use
of information and communication technology in travel offices with a beta of 701 / 0 have had positive
effects on attracting tourists to the metropolis of Tabriz. Among these, the indicators of empowerment
of travel service staff with a beta of -0/002 and the number of travel agencies with a beta of -0/025 do
not show significant effects and role in attracting different tourists.

Conclusion

The most important purpose of this study is to investigate the role of travel services offices in
attracting tourists from different parts of the world. By examining the research findings, it can be
concluded that, among the indicators of the number of travel agencies in the metropolis of Tabriz, the
performance of travel service staff, knowledge and skills of travel service staff, empowerment of
travel service staff, use There is a positive and significant relationship between information technology
travel agencies and tourist attraction at the alpha level of 0/01 and these factors have a positive and
undeniable effect on tourist attraction by travel agencies in the study area. So that the quality of
welfare services, entertainment, etc. provided by the travel services office is high and is admired by
tourists, and of course the quality of knowledge, awareness, performance, skills and capabilities of
employees is acceptable and appropriate. They can use the latest technologies in the world to improve
their jobs, therefore tourists are automatically attracted to these offices with a snowball approach and
will try to travel and tourists through these offices and even to those around and friends. These offices
will be strongly recommended. The results of the present study are with the external research of Fotis
et al. (2012), Le-Kldhn et al (2014), Slusarczyk et al. (2016) and Kubickova et al. (2017) as well as the
internal research of HoseinZadeh et al. (2016), Khalili (2014) and Abolhasani (2012) is in the same
direction.
Keywords: Travel Services Offices, Tourism Industry, Tabriz Metropolis.
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